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 Halal certification is expected to serve not only as a 
guarantee of product compliance with Islamic law but also as 
a mechanism to build public trust in Sharia adherence. In 
practice, however, its implementation in Nigeria faces 
persistent challenges such as institutional fragmentation, lack 
of standard integration, and limited resources that undermine 
the credibility of the certification system. This study aims to 
examine the role of halal certification in shaping consumer 
trust and to identify key factors determining the credibility of 
certification bodies in Nigeria. Employing a literature-based 
approach, this study analyzes recent research on certification 
governance, consumer behavior, and institutional trust. The 
findings reveal that halal certification functions not only as an 
indicator of Sharia compliance but also as a quality signal 
that enhances consumer loyalty. The credibility of certification 
bodies depends on transparency, auditor competence, moral 
integrity, and both regulatory and social support. These 
findings underscore the importance of synergy among 
government, religious authorities, and society in establishing a 
standardized, transparent, and sustainable halal certification 
system. The study offers a conceptual contribution to 
strengthening halal governance in developing countries that 
face institutional complexities, such as Nigeria. 
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INTRODUCTION  
The halal industry has emerged as one of the most strategic sectors in the 

global economy, transcending religious and cultural boundaries (Gul et al., 2022) 
The demand for halal products and services has grown rapidly in line with the 
expanding global Muslim population and increasing awareness of the 
importance of Sharia-compliant consumption. This sector now encompasses 
diverse areas such as food, cosmetics, pharmaceuticals, finance, and tourism 
(Azam & Abdullah, 2020). Amid this global expansion, halal certification plays a 
central role as a mechanism that ensures product integrity, guarantees 
compliance with Islamic principles, and serves as a symbol of trust linking 
producers and consumers in an increasingly competitive international market. 

In the African context, Nigeria holds significant potential as a hub for the 
halal industry. The country has the largest Muslim population on the continent 
and abundant natural resources to support the production of various halal 
commodities (Muhammad et al., 2025). This economic potential makes Nigeria 
one of the fastest-growing halal markets, particularly in the food and service 
sectors. However, behind this opportunity lies a series of fundamental 
challenges related to legitimacy, institutional coordination, and public trust in 
the authenticity and consistency of halal products circulating in the domestic 
market (Ademola et al., 2024). 

Ideally, halal certification serves as an official guarantee of the halal 
status of products produced and traded. Certification bodies should have strong 
legitimacy, be recognized both nationally and internationally, and operate 
through transparent and objective audit procedures (Othman & Md Nawi, 2025). 
Such a system not only ensures compliance with Sharia standards but also 
determines the credibility of producers and service providers. A credible 
certification mechanism is expected to enhance consumer trust, strengthen 
brand loyalty, and promote sustainable growth in the halal industry, supported 
by consistent government regulation. 

In reality, however, the halal certification system in Nigeria has not 
functioned as expected. Fragmentation among certification bodies, lack of 
coordination between authorities, and the absence of a unified national 
standard have led to inconsistent certification processes. Many producers use 
halal labels without official verification, creating uncertainty and confusion 
among consumers (Adebayo & Salaudeen, 2021). This situation results in an 
imbalance between the high demand for halal products and consumers’ low 
trust in product authenticity. Consequently, Nigeria’s vast halal economic 
potential remains underutilized both nationally and regionally. 

Various studies have shown that consumer trust is a key element shaping 
purchasing behavior toward halal products. Halal certification, as a signal of 
product quality and producer honesty, can enhance consumers’ positive 
perceptions and purchase intentions (Mursid & Wu, 2021; Yulianingsih et al., 
2023). However, the effectiveness of this certification depends largely on the 
credibility of the certifying institutions. In Nigeria, public perceptions of halal 
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certification bodies remain diverse due to differing standards and weak 
oversight (Jaiyeoba et al., 2019). This indicates a gap between the ideal purpose 
of halal certification as a guarantor of authenticity and the actual 
implementation, which is still doubted by many Muslim consumers. 

The weaknesses of the Nigerian certification system are inseparable from 
the government’s underdeveloped regulatory framework for the halal industry. 
Institutions such as the National Agency for Food and Drug Administration and 
Control (NAFDAC) and the Standards Organisation of Nigeria (SON) lack an 
integrated regulatory framework specifically governing halal certification 
processes (Ademola et al., 2024). The absence of clear authority and weak 
accreditation mechanisms have resulted in a system that operates without 
effective coordination. Consequently, halal certification has yet to provide 
adequate legal protection for consumers or business certainty for industry 
players seeking to enter international halal markets. 

Beyond institutional challenges, social and cultural factors also play a 
major role in shaping public perceptions of halal certification in Nigeria. Public 
awareness of the importance of halal labeling varies depending on region and 
religious background (Situ, 2022). In predominantly Muslim areas, halal 
observance is seen as a sensitive and essential value, whereas in other regions it 
is still considered a secondary issue. Meanwhile, younger urban generations are 
beginning to adopt a halal lifestyle as a form of modern identity rooted in 
spiritual consciousness. These variations highlight the complex social dimensions 
influencing how people understand and assess the legitimacy of halal 
certification. 

The gap between the ideal structure of the halal certification system and 
its actual implementation in Nigeria raises an important question: to what extent 
can halal certification foster consumer trust? Uncertainty surrounding the 
credibility of certification bodies, the absence of national regulation, and low 
public awareness are the main factors that warrant deeper investigation. 
Therefore, this study seeks to examine the relationship between halal 
certification and consumer trust within Nigeria’s halal industry. This approach 
aims to provide a comprehensive understanding of the mechanisms underlying 
the formation of consumer trust. 

The main objective of this study is to critically analyze the role of halal 
certification in building consumer trust within Nigeria’s halal industry through a 
literature review approach. The study also seeks to identify patterns, gaps, and 
challenges reported in previous research. By conducting a thematic analysis of 
various academic and industry sources, this research aims to map the dynamics 
of halal certification in Nigeria comprehensively. Furthermore, it seeks to explain 
the key factors that determine the credibility of certification bodies and 
consumers’ perceptions of product authenticity. 

The contribution of this study lies in its effort to enrich academic 
discourse on the relationship between halal certification and consumer trust in 
developing countries, particularly in the African context. Theoretically, this study 
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extends the application of consumer trust theory and institutional legitimacy 
within the halal industry. Practically, its findings can serve as a reference for 
policymakers, certification authorities, and industry stakeholders in formulating 
strategies to strengthen the national halal ecosystem. Thus, this research 
provides not only a conceptual foundation but also practical contributions to 
developing a competitive and integrity-based halal economy in Nigeria. 

 
 

LITERATURE REVIEW 
Studies on halal assurance are not entirely new, as several researchers 

have examined and published works on this topic using various methods and 
approaches. Nazri et al, in their work “Halal Assurance Beyond Science: A 
Perspective on Socioeconomic Factors and Consumer Trust in Food 
Authentication,” elaborated on the expanded concept of halal assurance, which 
does not rely solely on scientific verification but is also influenced by social, 
economic, and cultural factors in building consumer trust. Their study found that 
education, income, religious literacy, cultural identity, and institutional credibility 
play crucial roles in shaping perceptions of halal products (Nazri et al, 2025). The 
similarity with the present study lies in the focus on the role of halal certification 
in fostering consumer trust, while the difference lies in the approach and 
context of analysis. While Nazri et al. emphasize empirical halal assurance from a 
global socio-economic perspective, this study focuses conceptually on the 
sociological dimensions and social realities of consumer trust in Nigeria’s halal 
industry. 

Yoga et al, in the paper “Consumer Perception of Halal Products 
Availability in Traditional Markets: The Role of Traceability,” comprehensively 
examined the influence of traceability systems on consumer trust in halal 
products in traditional markets using a quantitative PLS-SEM approach. The 
study revealed that product, process, genetic, and ingredient traceability 
significantly affect consumer trust (Yoga et al, 2024). The similarity with this 
study lies in the focus on the role of halal assurance in building consumer trust, 
while the difference lies in the approach and research context. While Yoga et al. 
highlight trust derived from technology and objective traceability systems, this 
study emphasizes trust shaped by social and cultural factors as well as 
perceptions of the credibility of halal certification bodies in Nigeria. 

Aslan in the study “The Influence of Halal Awareness, Halal Certificate, 
Subjective Norms, Perceived Behavioral Control, Attitude and Trust on Purchase 
Intention of Culinary Products among Muslim Customers in Turkey,” analyzed the 
factors influencing Muslim consumers’ purchase intentions toward halal culinary 
products using an extended Theory of Reasoned Action (TRA) approach. The 
study found that religiosity, subjective norms, and halal awareness significantly 
influence purchase intention, while halal certification strengthens consumer 
trust in halal products (Aslan, 2023). The similarity with this study lies in the focus 
on the role of halal certification and consumer trust, whereas the difference lies 
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in the analytical approach. While Aslan employed a quantitative behavior-based 
model, this study adopts a qualitative library research approach, emphasizing 
conceptual and interpretive analysis of consumer trust dynamics within the 
socio-cultural context of Nigeria. 

Previous studies have largely examined halal assurance from empirical 
and technological perspectives, focusing on certification, traceability, and 
scientific validation of halal products. However, this study offers a new 
perspective by framing halal assurance within a sociological and contextual 
conceptual framework, particularly in the dynamics of Nigeria’s halal industry. 
The novelty of this research lies in its approach, interpreting consumer trust not 
merely as the outcome of formal certification mechanisms but as a social 
construct influenced by cultural, religious, and institutional credibility factors. 
This perspective not only broadens the academic discourse on halal assurance 
but also provides significant theoretical contributions to understanding the 
social legitimacy of halal products in developing countries, where social and 
religious dimensions play a central role in shaping consumer trust. 

 
 

RESEARCH METHODOLOGY  
This article is a qualitative study based on library research, employing a 

narrative literature review approach. The study does not involve field data 
collection but analyzes and synthesizes relevant literature on halal certification 
and consumer trust within Nigeria’s halal industry. The narrative review 
methodology was chosen because it allows the author to construct a coherent 
conceptual narrative from diverse sources, emphasizing thematic interpretation 
and understanding of key issues. This approach also facilitates the identification 
of patterns, trends, and gaps in previous research. Through this method, the 
article aims to provide a holistic and contextual analysis of halal certification 
dynamics and consumer perceptions in the Nigerian market. 

The data sources for this study are divided into primary and secondary 
sources. Primary sources include scholarly articles published in reputable 
journals, academic books, and official Nigerian government reports related to 
the halal industry. Secondary sources consist of supplementary publications, 
including market reports, conference proceedings, and relevant media articles 
to understand the socio-economic and cultural contexts influencing consumer 
perceptions. Literature was selected purposively based on relevance, credibility, 
and data recency. Each source was analyzed descriptively and categorized 
according to main themes, including the legitimacy of certification bodies, 
government policies, and consumer perceptions of halal labeling. This approach 
ensures that the literature used maintains academic quality and relevance to the 
research focus. 

Data validation was conducted through source triangulation and critical 
assessment of literature credibility. Validity checks included comparing findings 
across sources, evaluating methodologies of previous studies, and ensuring 
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alignment with the realities of Nigeria’s halal industry. Data analysis followed 
stages of reduction, categorization, and thematic synthesis, enabling a clear and 
systematic explanation of the relationship between halal certification and 
consumer trust. The manuscript development process involved literature 
collection, mapping of findings, drafting results, and integrating findings into a 
coherent scholarly narrative. This process ensures that the article not only 
summarizes existing literature but also constructs a comprehensive, logical, and 
academically accountable conceptual analysis. 

 
 

RESULTS & DISCUSSION 
The Role of Halal Certification in Building Consumer Trust 

Halal certification is a key factor in establishing consumer trust in 
products, particularly within the food, beverage, and Muslim consumer goods 
industries. The halal label not only indicates a product’s compliance with Shariah 
law but also serves as an indicator of quality and safety, enabling consumers to 
make purchasing decisions with greater confidence (Fauzi et al., 2024). In 
Nigeria, with its significant Muslim population, halal certification is a crucial 
strategy for strengthening market trust. The label not only fulfills religious 
requirements but also enhances perceptions of quality and reduces purchase 
uncertainty, functioning both as religious validation and a marketing instrument. 

Consumer trust is shaped through the interplay of perceived product 
quality, safety, and the legitimacy of the certifying body. Studies in various 
Muslim-majority countries, including Malaysia, Indonesia, and Saudi Arabia, show 
that halal certification encourages purchase intention and fosters long-term 
loyalty (Dashti et al., 2024). Consumers aware that products undergo rigorous 
audits tend to perceive them as safer and of higher quality. Although local 
literature in Nigeria remains limited, these global findings provide a basis for 
understanding how halal certification can enhance consumer trust while serving 
as a strategic tool for the halal industry. 

Halal certification acts as a trust indicator that helps consumers reduce 
uncertainty about product halalness. The label allows consumers to assess 
Shariah compliance without needing in-depth knowledge of the production 
process. In the Nigerian market, which offers diverse local and imported 
products with varying levels of halal clarity, certification becomes an essential 
tool. Besides reinforcing confidence, it facilitates faster, more assured purchase 
decisions aligned with Shariah principles (Olodo & Aremu, 2025). 

Beyond being an indicator, halal certification also serves as an 
educational medium. The label provides information about audit procedures, 
ingredient sources, and adherence to applicable Shariah standards (Amalina & 
Normarlina, 2025). Clear and transparent information enables consumers to 
critically assess products, understand quality and halal compliance, and 
strengthens long-term relationships between brands and consumers while 
raising awareness about halal practices. 
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The impact of halal certification on consumer loyalty is reflected in 
purchasing behavior. Consumers who trust halal labels tend to become repeat 
buyers and are willing to pay a premium, confident that the products are safe 
and Shariah-compliant. This loyalty stems from reduced psychological risk 
regarding halalness, making certification a tool for building long-term consumer-
brand relationships and providing strategic advantages to halal industry players 
in Nigeria. 

Consumer trust in halal certification is influenced by their knowledge and 
experience with halal products. Informed consumers tend to perceive the label 
as more credible, while those less informed may question product claims. 
Consumer education enhances the ability to evaluate authenticity and 
strengthens brand loyalty. Thus, the success of halal certification depends not 
only on technical procedures but also on effective information delivery, 
including explanations of audit processes and compliance with Shariah 
standards. 

The reputation of the certifying body is a key factor in building consumer 
trust. Consumers are more likely to trust products certified by well-known or 
internationally recognized institutions (Ramlan et al., 2025). In Nigeria, local 
institutions still face challenges in establishing a global reputation, so credibility 
perceptions significantly affect consumer confidence. Alongside proper audit 
procedures, the reputation of certification bodies is essential in fostering trust 
and loyalty, especially in emerging markets with many alternative products. 

Transparency and consistency of audits play a critical role in enhancing 
trust. Consumers are more likely to trust products that undergo regular 
inspections with accountable results. Institutions that perform periodic audits 
and provide public reports increase perceived credibility and consumer 
confidence. The integrity of the certification process is central to the 
effectiveness of the halal label, as consumers assess authenticity not just by the 
logo but by the clarity and reliability of institutional procedures. 

The role of halal certification is also influenced by social and cultural 
dimensions. Muslim consumers in Nigeria evaluate product halalness not only 
from official labels but also through recommendations from communities, 
families, or religious leaders (Akmal & Yusof, 2025; Okoro & Roseline, 2025). Such 
social interactions reinforce certification legitimacy. Halal product acceptance in 
Nigeria depends on a combination of formal certification legitimacy and social 
validation, building comprehensive consumer trust. 

Halal certification also shapes perceptions of product quality. Consumers 
tend to regard certified halal products as more hygienic, safe, and high-quality 
than uncertified ones. External labels like certification reduce negative 
perception risks and provide objective assessment of product attributes. Halal 
certification thus serves as an effective quality indicator and a symbol of Shariah 
compliance, strengthening market position and building consumer trust. 

Certification helps reduce consumer uncertainty in a competitive market. 
In Nigeria, with a variety of local and imported products, halal labels guide safe 
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purchasing choices. Credible certification reduces perceived risks related to 
ingredients and production methods. Consequently, certification not only 
provides religious assurance but also instills a sense of security and comfort, 
enhancing loyalty and purchase intention. 

Moreover, halal certification can act as a brand differentiation tool in 
marketing strategies. Certified products enjoy competitive advantages as 
Muslim consumers are more likely to choose them over non-certified 
alternatives. Halal certification strengthens brand image and builds consumer 
trust, which in turn increases loyalty and the likelihood of product 
recommendations (Pratiwi et al., 2025). Certification is not merely a formality but 
a relevant business strategy for halal industry growth. 

Despite extensive evidence supporting the role of halal certification, 
challenges remain, including inconsistent standards across institutions, limited 
consumer awareness, and negative perceptions of local bodies (Muhammad et 
al., 2025). This underscores the need for a combination of credible halal labels, 
transparent audit processes, and consumer education. An integrated strategy 
maximizes certification effectiveness in building trust and strengthening the 
position of halal products in the market, particularly in countries developing 
their halal industry such as Nigeria. 

Halal certification plays a vital role in building consumer trust through 
educational functions, quality indicators, and trust signaling. This trust is 
reinforced by institutional reputation, audit transparency, and social-cultural 
consumer interactions. The combination of these factors determines how 
consumers assess product authenticity and develop long-term loyalty. Halal 
certification is thus a strategic instrument connecting industry standards with 
consumer trust and behavior in the Nigerian market. 

 
 

Determinants of Certification Body Credibility and Consumer Perception 
The credibility of halal certification bodies is a fundamental pillar in 

maintaining the integrity of the halal assurance system. Public trust in 
certification depends not only on the symbols or logos displayed on products 
but also on the belief that the certification process is conducted objectively, 
transparently, and in accordance with Shariah principles (Yener, 2022). Halal 
certification bodies act as intermediaries between producers and consumers, 
bridging spiritual, ethical, and consumption safety needs. Credibility becomes a 
determining factor for the overall legitimacy and sustainability of the halal 
industry. 

The credibility of a certification body is shaped by a combination of 
technical competence and moral integrity. Technical competence includes 
auditor capability, laboratory adequacy, and the application of internationally 
recognized accreditation standards. Moral integrity relates to adherence to 
honesty, fairness, and Shariah values during halal verification processes 
(Hamdan & Hashim, 2025). When these elements are balanced, certification 
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bodies are perceived as independent and professional authorities. Conversely, 
imbalances can generate public doubt and undermine legitimacy. 

Transparency is a crucial element reinforcing credibility. The public 
demands open audit processes, publicly accessible reports, and oversight 
mechanisms that enable accountability. Transparency functions not only as a 
form of social control but also as a moral responsibility of certification bodies 
toward Muslim consumers who rely on the halal status of products. By openly 
presenting procedures and audit results, certification bodies foster trust and 
positive perceptions. 

Independence is another key determinant. Certification bodies must be 
free from commercial, political, or producer pressures that could influence audit 
outcomes. Independence ensures that certification decisions are based solely on 
Shariah principles and valid technical evidence (Alihodžić, 2024). Institutions 
closely tied to industry actors often face allegations of conflict of interest, 
making organizational design that separates auditing, certification decisions, 
and oversight essential for maintaining public confidence. 

Human resource capacity also plays a significant role in shaping public 
perception of credibility. Competent auditors with experience and knowledge of 
Islamic law and modern food technology increase confidence in certification 
processes. Conversely, lack of training and skills updates causes inconsistent 
assessments and weakens institutional reputation. Consequently, many 
countries implement national and international training standards to ensure 
professional, reliable halal auditors. 

The integration of digital technology in certification processes further 
strengthens credibility. Online systems for registration, tracking, and verification 
of halal products enhance efficiency, reduce human error, and increase 
transparency (Harsanto et al., 2024). Technologies like blockchain are used to 
ensure the authenticity of halal certificates and prevent document falsification 
(Tieman & Darun, 2020). Utilizing modern technology demonstrates adaptive, 
reliable systems that increase consumer confidence in process integrity. 

External collaboration also influences public perception. Partnerships 
between certification bodies, governments, fatwa councils, and religious 
organizations create social validation for certification outcomes. When halal 
certificates are recognized by religious authorities and the state, consumer 
acceptance significantly increases. Such collaboration strengthens standards, 
aligns them with Shariah principles and global best practices, and minimizes 
interpretation differences among institutions. 

Consumer perception of certification body credibility depends not only 
on process accuracy but also on experience and knowledge. Consumers aware 
of halal assurance systems are more critical in evaluating certification validity, 
while those with low halal literacy often rely on brand reputation or symbols. 
Public education is therefore integral to reinforcing positive perceptions of 
certification bodies. 
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Certification body credibility is closely linked to consumer purchasing 
behavior. Studies show that trust in halal certification influences product loyalty 
and brand preferences (Hanafiah et al., 2024; Sholeh et al., 2024). If a 
certification body is perceived as non-transparent or commercially biased, 
consumers may shift to products certified by more trusted institutions, making 
credibility a competitive factor in the global halal market. 

In the era of globalization, standardization across certification bodies is a 
major concern. Differences in standards applied by institutions in various 
countries can confuse consumers and reduce trust in halal labels. International 
organizations, such as the Standards and Metrology Institute for Islamic 
Countries (SMIIC) and the International Halal Accreditation Forum (IHAF), are 
working to harmonize certification systems. This effort aims to create a credible, 
measurable, and mutually recognized halal certification ecosystem (Dugonjić, 
2024; Lutfika et al., 2022). 

Building credibility is not only about applying standards but also about 
institutional ethics. Personal integrity, honesty in audit reports, and commitment 
to religious values are moral dimensions that are difficult to quantify yet highly 
influential on public perception. Consistent ethical practices naturally build trust 
without excessive promotion. 

Public trust is also affected by how certification bodies respond to crises 
or violations. How institutions handle scandals, revoke certificates, or provide 
public clarification reflects their accountability. Responsive, transparent, and 
non-defensive handling of crises earns higher respect than concealing errors. 
Reputation risk management is thus critical for maintaining long-term credibility. 

From a consumer perspective, trust develops through collective 
experience and public opinion formation. Social media plays a crucial role in 
either reinforcing or undermining institutional reputation. Rapidly disseminated 
information means administrative or ethical lapses can quickly trigger trust 
crises, while professional and value-consistent practices build lasting 
reputational capital. 

Institutional trust theory identifies three key dimensions of certification 
body credibility: ability trust, integrity trust, and benevolence trust. These 
dimensions reflect public confidence that the body possesses professional 
competence, honesty, and goodwill in serving community interests (Gillespie et 
al., 2024). Weakening any of these dimensions reduces public trust. Certification 
bodies must balance technical expertise, moral integrity, and social 
responsibility.  

In Nigeria, this theoretical framework faces unique dynamics. The rapidly 
growing halal industry is challenged by multiple certification bodies and weak 
regulatory coordination. Credibility is often questioned due to differing 
standards, limited human resources, and commercial influences (Muhammad et 
al., 2025). Public trust in halal labels tends to depend on the reputation of 
individual institutions rather than a unified national system, indicating the need 
for stronger government and religious oversight. 
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Strengthening certification body credibility in Nigeria requires targeted 
and transparent accreditation reform. Enhancing auditor competence through 
continuous training is key to maintaining consistent and accurate certification 
processes. Synergistic collaboration with the National Shariah Council and other 
religious authorities is essential to ensure uniform standards and certification 
legitimacy. Increasing public literacy on differences among certification bodies 
also enables consumers to assess halal label validity more critically. When 
principles of competence, integrity, independence, and transparency are 
consistently applied, Nigeria’s halal certification system has the potential to 
become a trusted, professional, and sustainable mechanism. 

 
 

Patterns, Gaps, and Challenges in The Implementation of Halal 
Certification in Nigeria 

The halal industry in Nigeria has experienced significant growth, primarily 
driven by increased awareness among Muslim consumers regarding product 
compliance with Shariah standards (Yahya & Kamalul Ariffin, 2020). Halal 
certification plays a central role as a mechanism to ensure product halalness, 
providing assurance to consumers and enhancing the credibility of industry 
actors. However, the implementation of certification in Nigeria remains 
inconsistent due to variations in audit procedures, standards, and 
documentation among certification bodies (Ademola et al., 2024). This 
fragmentation creates uncertainty for consumers when evaluating both local 
and imported products. Harmonizing procedures and standardizing audits are 
crucial steps to ensure the authenticity of halal labels and facilitate informed 
purchasing decisions. 

A prominent pattern in Nigeria is the dominance of private certification 
bodies. These independent institutions offer flexibility, rapid response to market 
needs, and the capability to conduct internal audits and ingredient testing 
(Ademola et al., 2024). However, differences in audit methods among 
institutions pose challenges for maintaining consistent standards. Consumers 
confronted with multiple certifications may experience confusion in assessing 
product validity (Abdallah et al., 2021). National oversight is therefore essential 
to ensure certification credibility. Harmonized audit procedures, auditor training, 
and national standard guidelines can strengthen consumer confidence in halal 
products across the country. 

Fragmentation among certification bodies also presents significant 
challenges for consumers. Inconsistent audit procedures, documentation, and 
standards create market variability, making it difficult for consumers to assess 
certificate authenticity. A unified national standard aligning audit procedures 
and documentation can provide clearer and more convincing evaluations. 
Standardization also facilitates access to international markets, as products 
certified under consistent standards are more easily accepted globally. This 
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approach supports consumer trust and enhances the overall competitiveness of 
Nigeria’s halal industry. 

Limited government regulation is another factor affecting the quality of 
halal certification implementation. Agencies such as NAFDAC and SON play 
supervisory roles, but existing regulations remain limited and do not specifically 
govern national halal standards (Nigeria, n.d.). Variations in practices among 
institutions pose the risk of less credible certificates. Strengthening regulations 
through consistent audit guidelines, institutional accreditation, and procedural 
verification can establish a standardized framework. Clear regulations increase 
consumer trust in halal labels and allow the halal industry to operate in a more 
credible and competitive environment. 

Research gaps remain a significant issue. Previous studies have largely 
focused on normative or procedural aspects of certification, while empirical 
evaluation of certification’s impact on consumer behavior is limited. This opens 
opportunities for research exploring the relationship between certification 
implementation, consumer perception, and brand loyalty. Combining 
quantitative and qualitative approaches can provide deeper insights into halal 
certification effectiveness. Emphasizing empirical evidence supports institutions 
and regulators in formulating data-driven strategies to enhance certification 
credibility and effectiveness in Nigeria. 

Resource constraints within certification bodies are a critical challenge. 
Many institutions face limitations in skilled personnel, laboratory facilities, and 
operational funding (Muhammad et al., 2025). These constraints affect audit 
quality, timeliness of certificate issuance, and standard consistency. Resource-
limited institutions risk conducting incomplete audits, potentially undermining 
certification credibility. Strengthening capacity through training, recruiting 
competent professionals, and investing in laboratory infrastructure is essential 
to ensure halal certification is conducted effectively and trusted by consumers 
nationwide. 

Access to international accreditation is crucial for institutional reputation. 
Globally recognized certification enhances credibility and assures consumers 
that audit procedures adhere to best international practices. Many Nigerian 
institutions face challenges in obtaining training and international accreditation, 
resulting in varied consumer perceptions regarding certification validity (Salama, 
2024). Adopting global accreditation facilitates Nigerian halal product 
integration into export markets, boosts consumer trust, strengthens the halal 
industry’s regional and international position, and encourages more professional 
audit practices. 

Differences in standards and audit methods among institutions pose 
challenges regarding integrity and transparency. Consistent audits, clear 
documentation, and open information are key elements enabling consumers to 
assess certification authenticity. Procedural inconsistencies in Nigeria may cause 
doubt, as consumers are not always aware of audit methods. Harmonizing audit 
practices across institutions and implementing standardized national guidelines 
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strengthens certification credibility, reduces uncertainty, and ensures halal labels 
remain trusted indicators for Muslim consumers. 

Low consumer awareness is a significant barrier. Despite the availability 
of halal labels, many consumers lack understanding of certification meaning or 
underlying audit procedures. This diminishes certification effectiveness as a 
trust-building tool. Consumer education through information campaigns, digital 
materials, or training can bridge this gap. Enhancing understanding of audit 
procedures and halal standards strengthens consumer confidence, encourages 
informed purchasing of certified products, and ensures decisions align with 
religious principles and product quality. 

Collaboration with religious leaders and Muslim community organizations 
is crucial for enhancing certification legitimacy. External involvement 
strengthens public perception of institutional credibility and supports halal 
product acceptance. Interaction with local communities provides social 
validation for certification, increasing consumer confidence in issued labels 
(Nazri et al., 2025). This collaborative strategy not only enhances consumer trust 
but also expands education on product halalness and audit practices, enabling a 
more effective and transparent halal industry ecosystem. 

Gaps between regulation and field practice pose significant challenges. 
Regulations may exist, but their implementation is inconsistent across 
institutions and regions. Audit practices that do not fully comply with standards, 
especially in remote areas, increase the risk of less credible certification. Strict 
supervision and consistent enforcement are necessary to ensure all institutions 
adhere to national and international guidelines. Uniform implementation 
increases consumer confidence in chosen halal certifications, strengthening 
overall trust in the halal industry. 

Market fragmentation and rapid halal industry growth present additional 
challenges. The emergence of new certification bodies without adequate audit 
procedures can reduce overall system credibility. A rapidly growing industry 
requires adaptive regulation and inter-institutional coordination to maintain 
consistent standards (Bux et al., 2022). Oversight strategies, standard 
integration, and guideline harmonization ensure that industry expansion does 
not compromise certification quality. Consumers maintain confidence in halal 
labels even amid dynamic market competition and diverse local and imported 
products. 

The lack of empirical data on halal certification effectiveness is another 
constraint. Previous research focused on procedural and normative aspects, 
while the real impact on trust, loyalty, and consumer preferences remains 
underexplored. Further studies are essential to evaluate the relationship 
between certification implementation, institutional quality, and consumer 
perception. Evidence-based findings support strategic recommendations for 
certification bodies and government authorities, enhancing standards, building 
credibility, and strengthening the overall halal industry. 
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Competition among certification bodies affects service quality. 
Competition can encourage institutions to improve audit procedures and 
transparency but may also result in inconsistent practices aimed at attracting 
clients (Abdallah, 2021). External oversight by government or international 
associations is crucial to ensure healthy competition that supports certification 
credibility. Proper supervision fosters innovation, audit quality, and maintains 
consumer trust in certified halal products in increasingly complex markets. 

Harmonization and integration of halal standards are key strategies to 
address fragmentation. Unifying guidelines, audit procedures, and accreditation 
across institutions enhances certification credibility and reduces consumer 
confusion. Standardization also facilitates international market access, as 
products certified under consistent procedures are more readily accepted 
globally. Effective coordination and regulation ensure Nigeria’s halal industry 
develops with integrity, maintains consumer trust, and improves regional and 
international competitiveness.  

The use of technology and audit digitalization offers strategic 
opportunities. Digital systems for audit recording, certification verification, and 
data transparency improve accuracy, reduce human error, and strengthen 
institutional credibility (Dupi & Inayat, 2025). Adoption of technology in Nigeria 
remains limited, but the potential is significant for enhancing consumer trust and 
audit efficiency. Digitalization allows real-time monitoring of procedures, 
increases transparency, and provides verifiable evidence for external parties, 
reinforcing the halal industry’s position within an increasingly digital global 
ecosystem. 

An integrated approach is key to effective halal certification in Nigeria. 
Collaboration among government regulation, international accreditation, 
consumer education, and stakeholder involvement ensures consistent standards 
and institutional credibility. A holistic strategy addresses procedural, regulatory, 
and awareness gaps, enabling halal certification to build comprehensive 
consumer trust. Consequently, Nigeria’s halal industry can develop sustainably, 
enhance national and global reputation, and ensure consumers have full 
confidence in the halal status of chosen products. 

 
 

Strategies to Strengthen the Halal Certification Ecosystem 
Strengthening the halal certification ecosystem is a strategic step to 

ensure the integrity, efficiency, and sustainability of the global halal industry. 
Conceptually, this ecosystem encompasses interactions among certification 
bodies, governments, industry actors, and society, operating within a value 
system based on Shariah compliance (Karyani et al., 2024). A robust certification 
system not only emphasizes procedural compliance but also builds governance 
that is transparent, inclusive, and oriented toward public trust (Ares-Sainz et al., 
2025). Therefore, strategies to strengthen the halal ecosystem should focus on 
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synergy among actors, standard uniformity, and the enhancement of 
supervision and accreditation mechanisms in a sustainable manner. 

A fundamental element in reinforcing the halal ecosystem is institutional 
coordination. Fragmentation among certification bodies often results in 
overlapping authorities and industry-level confusion (Ellahi et al., 2025). 
Integrating accreditation mechanisms, mutual recognition among institutions, 
and establishing a unified database are solutions to create an efficient system. 
As suggested by Akbar et al. (2023), strengthening inter-institutional 
coordination can enhance procedural consistency and reduce transaction costs 
within the halal supply chain. Planned institutional synergy enables 
harmonization between national authorities and private actors involved in 
certification processes. 

The role of government is also central in strengthening halal governance. 
Governments must act as regulators, facilitators, and supervisors, ensuring that 
all certification bodies operate within a uniform legal and ethical framework. 
According to Urus et al. (2025), integrated national policies can boost 
international trust in a country’s halal products. Governments set national 
standards, provide accreditation, and ensure audit transparency. Additionally, 
incentive policies for halal industry actors can increase private sector 
participation in credible certification systems. 

The involvement of religious authorities is another critical aspect. 
Religious legitimacy in halal certification derives from scholars and fatwa 
councils that hold moral and spiritual authority in society. Integrating technical 
institutions with religious authorities can strengthen certification validity. In 
many Muslim countries, national Shariah boards serve as guardians of halal 
principles and regulators of implementation. Their involvement ensures that fiqh 
considerations are not reduced to mere administrative formalities but remain 
central to maintaining halal authenticity. 

In addition to institutional coordination, strengthening human resources 
is a key component in enhancing the certification system. Halal auditors, testing 
laboratories, and food analysts require high technical competence and 
professional ethics. The quality of auditors is directly proportional to public trust 
in certification outcomes. Therefore, capacity development must involve 
continuous training, professional certification, and cross-country competency 
standardization. Integrated training programs with modules combining Shariah 
principles and food science constitute a strategic step toward the 
professionalization of halal certification bodies (Capras et al., 2025). 

In the era of digital transformation, technological innovation acts as a 
catalyst for enhancing system integrity. Digitalized audits, supply chain tracking, 
and blockchain-based systems have proven effective in strengthening 
transparency and accountability in certification bodies (Sunmola et al., 2025). 
Technology allows audits to be conducted in real time, minimizes human error, 
and creates a database that can be verified by external parties. Thus, digital 
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innovation is not merely an administrative tool but also an instrument of trust 
that reinforces halal certification legitimacy in the globalized era. 

Public education and communication strategies are also integral to 
strengthening the halal ecosystem. Public awareness of the importance of halal 
certification directly affects the demand for and acceptance of certified 
products. According to Khasanah et al. (2023), high halal literacy produces more 
critical and selective consumers. Public campaigns, community-based education, 
and media collaborations can expand understanding of halal values. Educating 
the public also promotes accountability among certification bodies, as society is 
better equipped to evaluate their credibility and integrity rationally. 

In addition to institutional and educational aspects, international 
standard harmonization is crucial in building an integrated halal system. 
Differences in certification standards can create trade barriers and regulatory 
uncertainty. Organizations such as the Standards and Metrology Institute for 
Islamic Countries (SMIIC) and the Halal Accreditation Forum (HAF) play key roles 
in establishing global uniformity (OIC-SMIIC, 2024) (Hakim & Amaliyah, 2024). 
Standard harmonization facilitates mutual recognition among countries, 
smooths halal product exports, and strengthens the position of Muslim 
countries within the global halal supply chain. 

Monitoring and evaluation constitute a subsequent stage in 
strengthening system sustainability. Without structured evaluation mechanisms, 
certification processes risk stagnation and credibility loss. Performance 
monitoring models based on transparency, efficiency, and Shariah compliance 
indicators serve as important instruments to assess institutional effectiveness 
(Warnis et al., 2024). Periodic evaluations of certification bodies function not 
only as control mechanisms but also as tools for institutional learning, enabling 
the identification of weaknesses and adaptation to changes in the global halal 
industry environment. 

Theoretically, strengthening the halal certification ecosystem requires a 
multidimensional approach that integrates institutional, regulatory, 
technological, and social aspects. Interconnections among these elements 
create a system adaptive to global challenges such as digitalization, market 
competition, and consumer diversification. This approach requires governance 
based on collaboration and integrity, aligning with adaptive systems theory, 
which emphasizes that a system’s sustainability depends on its ability to 
continuously learn, adapt, and innovate (Saviano et al., 2025). 

In developing countries, implementing these strategies often faces 
resource constraints and underdeveloped regulatory frameworks. Therefore, 
strategies to strengthen the halal ecosystem must consider local socio-economic 
conditions, infrastructure readiness, and the participation of religious 
communities. A community-based approach can be an alternative to reinforce 
the social legitimacy of the certification system (Gandhi et al., 2025). When 
society feels involved in the certification process, trust and compliance with the 
halal system increase organically. 
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Applying this conceptual framework to Nigeria, the first strategic step is 
establishing a national coordination system that unites previously separate 
certification bodies. The government can act as the standard controller and 
liaison between regulators, industry, and religious authorities. By forming a 
national halal coordination body, Nigeria can reduce overlapping authority and 
create a single accreditation mechanism recognized both nationally and 
internationally. 

The next step involves strengthening human resource capacity through 
certified halal auditor training and the development of national training centers. 
Training should cover technical, ethical, and Shariah aspects and be supported 
by curricula recognized by the National Shariah Council. With enhanced human 
resource capacity, Nigeria can improve audit quality, expand certification 
coverage, and increase industry confidence in certification bodies operating 
within the country. 

From a technological perspective, Nigeria needs to adopt integrated 
digital systems for managing certification data and tracking halal supply chains. 
Implementation does not need to be large-scale initially but can start with pilot 
projects in the food and pharmaceutical sectors. A digital system enhances 
certification process transparency and provides the government with real-time 
access to validated product data. This approach also strengthens Nigeria’s 
position in the international halal industry network, which increasingly demands 
digital verification. 

Public policy support is another key pillar in strengthening Nigeria’s halal 
certification ecosystem. The government must establish national regulations 
unifying all certification practices under a clear legal framework oriented toward 
efficiency. Collaboration among the ministries of trade, health, and religious 
affairs should be formalized as cross-sectoral regulations. Harmonized 
regulations provide legal certainty for industry actors and enhance the global 
competitiveness of Nigerian halal products. 

Finally, system sustainability must be ensured through regular evaluation 
and public accountability mechanisms. Governments and certification bodies 
need to report performance transparently, provide feedback channels, and 
adjust strategies according to developments in the international halal market. By 
building a system based on integration, professionalism, and continuous 
innovation, Nigeria has the potential to become a leading halal certification hub 
in Africa. This effort not only strengthens the legitimacy of the national halal 
industry but also contributes significantly to inclusive economic and social 
development. 

 
 

CONCLUSION 
This study confirms that halal certification plays a central role in building 

consumer trust, strengthening product legitimacy, and enhancing loyalty within 
Nigeria’s halal market. The credibility of certification bodies has been shown to 
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be a key factor in determining public trust, influenced by transparency, 
independence, and the technical competence of auditors. The findings indicate 
that trust is derived not only from the halal label as a religious symbol but also 
from the integrity of the issuing institution. Thus, halal certification functions 
both as a religious instrument and an effective marketing strategy that 
reinforces the competitiveness of the halal industry. 

Although the results provide a comprehensive understanding of the role 
of halal certification, there are limitations in the availability of empirical data 
within the Nigerian context, particularly regarding cross-regional consumer 
perceptions and comparisons among certification bodies. Future research is 
recommended to integrate quantitative and qualitative approaches to 
strengthen the validity of findings and examine the relationships between 
institutional credibility, consumer halal literacy, and purchase intention. Further 
in-depth studies are also expected to explore public policy mechanisms capable 
of enhancing synergy among certification bodies, government authorities, and 
Muslim communities as the main pillars of a sustainable halal assurance system. 

 
 

REFERENCES 
Abdallah, A. (2021). Has the Lack of a Unified Halal Standard Led to a Rise in 

Organised Crime in the Halal Certification Sector? Forensic Sciences, 1(3), 
181–193. https://doi.org/10.3390/forensicsci1030016 

Abdallah, A., Rahem, M. A., & Pasqualone, A. (2021). The multiplicity of halal 
standards: A case study of application to slaughterhouses. Journal of 
Ethnic Foods, 8(1), 7. https://doi.org/10.1186/s42779-021-00084-6 

Adebayo, T. S., & Salaudeen, J. (2021). The Issues of Nigerian Small and Medium-
Scale Enterprises in the Global Supply of Halal Products. Advanced 
International Journal of Business, Entrepreneurship and SMEs (AIJBES), 
3(8), 60–74. 

Ademola, F., Kartika, B., & Najiha, A. (2024). Benefit of Unified Halal Certification 
in Nigeria Halal Industry. Amorti: Jurnal Studi Islam Interdisipliner, 3(4), 
139–146. https://doi.org/10.59944/amorti.v3i3.373 

Akbar, J., Gul, M., Jahangir, M., Adnan, M., Saud, S., Hassan, S., Nawaz, T., Fahad, 
S., Akbar, J., Gul, M., Jahangir, M., Adnan, M., Saud, S., Hassan, S., Nawaz, 
T., & Fahad, S. (2023). Global Trends in Halal Food Standards: A Review. 
Foods, 12(23). https://doi.org/10.3390/foods12234200 

Akmal, H., & Yusof, N. B. (2025). Socio-Cultural Determinants of Halal 
Consumption: A Comparative Study of Indonesia, Malaysia, and Nigeria. 
Surau Journal of Islamic Studies, 1(2), 123–145. 
https://doi.org/10.63919/surau.v1i2.35 

Alihodžić, D. (2024). The Role of Halal Certification Bodies in Maintaining Ethical 
Standards: An Insight. Halal Reviews, 4(1), 49–51. 
https://doi.org/10.55265/halalreviews.v4i1.82 



Halal Certification and Consumer Trust: A Literature Review 

 

91 | IJSS: International Journal of Sharia Studies 
 

Amalina, N., & Normarlina. (2025). Educating Consumer Awareness on Halal 
Issues: A Case Study of Viral Products Mixue and Ai-Cha in Malaysia. 
Global Perspectives in Education Journal, 1(2), 37–44. 
https://doi.org/10.64008/gpej.v1i2.43 

Ares-Sainz, J. L., Arias, A., Matovic, N., Ladu, L., Feijoo, G., & Moreira, M. T. 
(2025). Key Governance and Sustainability Indicators for Certification 
Systems: Bridging Certification and Policy Frameworks in the 
Bioeconomy. Sustainable Production and Consumption, 56, 156–181. 
https://doi.org/10.1016/j.spc.2025.03.017 

Aslan, H. (2023). The Influence of Halal Awareness, Halal Certificate, Subjective 
Norms, Perceived Behavioral Control, Attitude, and Trust on Purchase 
Intention of Culinary Products Among Muslim Customers in Turkey. 
International Journal of Gastronomy and Food Science, 32, 100726. 
https://doi.org/10.1016/j.ijgfs.2023.100726 

Azam, M. S. E., & Abdullah, M. A. (2020). Global Halal Industry: Realities and 
Opportunities. IJIBE (International Journal of Islamic Business Ethics), 5(1), 
47–59. https://doi.org/10.30659/ijibe.5.1.47-59 

Bux, C., Varese, E., Amicarelli, V., Lombardi, M., Bux, C., Varese, E., Amicarelli, V., 
& Lombardi, M. (2022). Halal Food Sustainability between Certification 
and Blockchain: A Review. Sustainability, 14(4). 
https://doi.org/10.3390/su14042152 

Capras, I. L., Achim, M. V., Rahat, B., & Nicolò, G. (2025). Sustainable Auditing 
Governance in a Changing Landscape: Cross-Country Evidence on the 
Effect of Traditional and Innovative Audit Mechanisms on Fraud Risk. 
Journal of Innovation & Knowledge, 10(5), 100798. 
https://doi.org/10.1016/j.jik.2025.100798 

Dashti, L. A. H. F., Jackson, T., West, A., & Jackson, L. (2024). Enhancing halal 
food traceability: A model for rebuilding trust and integrity in Muslim 
countries. Journal of Islamic Marketing, 15(12), 3382–3408. 
https://doi.org/10.1108/JIMA-06-2023-0167 

Dugonjić, A. (2024). Do We Need a European Halal Accreditation Agency? Journal 
of Halal Quality and Certification, 2(1), 20–26. 

Dupi, M. D., & Inayat, I. U. B. (2025). Digital transformation in the halal industry: 
A bibliometric analysis of global research. International Journal of Halal 
Industry, 1(2), 221–235. https://doi.org/10.20885/IJHI.vol1.iss2.art7 

Ellahi, R. M., Wood, L. C., Khan, M., Bekhit, A. E.-D. A., Ellahi, R. M., Wood, L. C., 
Khan, M., & Bekhit, A. E.-D. A. (2025). Integrity Challenges in Halal Meat 
Supply Chain: Potential Industry 4.0 Technologies as Catalysts for 
Resolution. Foods, 14(7). https://doi.org/10.3390/foods14071135 

Fauzi, M. A., Mohd Ali, N. S., Mat Russ, N., Mohamad, F., Battour, M., & Mohd 
Zaki, N. N. (2024). Halal Certification in Food Products: Science Mapping 
of Present and Future Trends. Journal of Islamic Marketing, 15(12), 3564–
3580. https://doi.org/10.1108/JIMA-12-2023-0407 



Taofeek Muhammed Thani 

92 | IJSS: International Journal of Sharia Studies 

 

Gandhi, P., Hidayat, M. M., & Hapsari, K. F. (2025). Establishment of a 
Community-Based Halal Certification Body: A Case Study of Halal 
International Trust Organization (HITO) in Japan. Halal Studies and 
Society, 2(1), 25–28. https://doi.org/10.29244/hass.2.1.25-28 

Gillespie, N., Anesa, M., Lizzio-Wilson, M., Chapman, C., Healy, K., & Hornsey, M. 
(2024). How do Sector Level Factors Influence Trust Violations in Not-for-
Profit Organizations? A Multilevel Model. Journal of Business Ethics, 191(2), 
373–398. https://doi.org/10.1007/s10551-023-05429-6 

Gul, M., Akbar, J., Ikramullah, M., & Raza, A. (2022). International Halal Industry 
And Its Impact On Global Halal Market (A Historical Review And Future 
Business Prospect). Journal of Positive School Psychology, 6(7), 5890–
5907. 

Hakim, M. F., & Amaliyah, R. (2024). Competing Global and Local Halal Standards: 
Indonesia’s Strategy in Increasing Halal Food Exports After Ratifying 
SMIIC. Journal of Digital Marketing and Halal Industry, 6(2), 193–210. 
https://doi.org/10.21580/jdmhi.2024.6.2.23610 

Hamdan, F., & Hashim, N. (2025). Evaluating Syariah and Technical Knowledge 
Among Halal Supervisors in Brunei Darussalam. Journal of Halal Science 
and Management Research, 1(1), 1–11. 
https://doi.org/10.24191/jhsmr.v1i1.8953 

Hanafiah, A., Reinarto, R., Wibowo, M. W., & Permana, D. (2024). Customer 
Loyalty Dynamics: The Influence of Halal Certification, Trust, and Brand 
Preference in the Indonesian Fast Food Industry. International Journal of 
Integrative Sciences, 3(11), 1305–1320. 
https://doi.org/10.55927/ijis.v3i11.12624 

Harsanto, B., Farras, J. I., Firmansyah, E. A., Pradana, M., Apriliadi, A., Harsanto, 
B., Farras, J. I., Firmansyah, E. A., Pradana, M., & Apriliadi, A. (2024). 
Digital Technology 4.0 on Halal Supply Chain: A Systematic Review. 
Logistics, 8(1). https://doi.org/10.3390/logistics8010021 

Jaiyeoba, H. B., Abdullah, M. A., & Dzuljastri, A. R. (2019). Halal Certification 
Mark, Brand Quality, and Awareness: Do They Influence Buying Decisions 
of Nigerian Consumers? Journal of Islamic Marketing, 11(6), 1657–1670. 
https://doi.org/10.1108/JIMA-07-2019-0155 

Karyani, E., Geraldina, I., Haque, M. G., & Zahir, A. (2024). Intention to Adopt a 
Blockchain-Based Halal Certification: Indonesia Consumers and 
Regulatory Perspective. Journal of Islamic Marketing, 15(7), 1766–1782. 
https://doi.org/10.1108/JIMA-03-2023-0069 

Khasanah, M., Dharmmesta, B. S., & Sutikno, B. (2023). Halal Food Literacy: 
Conceptual Framework, Dimension, and Scale Development. Jurnal 
Ekonomi & Keuangan Islam, 74–90. 
https://doi.org/10.20885/JEKI.vol9.iss1.art6 

Lutfika, E., Kusnandar, F., & Hunaefi, D. (2022). Comparative Analysis and 
Harmonization of Global Halal Standards. International Journal of Halal 
Research, 4(1), 29–39. https://doi.org/10.18517/ijhr.4.1.29-39.2022 



Halal Certification and Consumer Trust: A Literature Review 

 

93 | IJSS: International Journal of Sharia Studies 
 

Muhammad, A. A., Lateef, A. M., Ibrahim, A., Fahmi, R., Yakub, A. A., & Ahmed, 
M. (2025). A Trajectory of Ḥalāl Industry in Nigeria: Opportunities and 
Challenges. Indonesian Journal for Islamic Studies, 3(2), 40–49. 
https://doi.org/10.58723/ijfis.v3i2.231 

Mursid, A., & Wu, C. H.-J. (2021). Halal Company Identity and Halal Restaurant 
Loyalty: The Role of Customer Satisfaction, Customer Trust, and 
Customer-Company Identification. Journal of Islamic Marketing, 13(12), 
2521–2541. https://doi.org/10.1108/JIMA-01-2020-0014 

Nazri, M. Z., Rashid, S. N. A. A., Mustafa, R. R., & Zaidel, D. N. A. (2025). Halal 
Assurance Beyond Science: A Perspective on Socioeconomic Factors and 
Consumer Trust in Food Authentication. Halalsphere, 5(2), 92–100. 
https://doi.org/10.31436/hs.v5i2.129 

Nigeria. (n.d.). https://english.hak.gov.tr. Retrieved November 4, 2025, from 
https://english.hak.gov.tr/international-relations/country-based-
regulations/africa/nigeria 

Okoro, D., & Roseline, I. (2025). The Role of Religion in Shaping Consumer 
Behavior in Nigeria. BW Academic Journal. 
https://bwjournal.org/index.php/bsjournal/article/view/2885 

Olodo, H. B., & Aremu, M. A. (2025). Consumer Perceptions on Halal Food and Its 
Implications for Sustainability in Nigeria: A Market-Based Approach. NIU 
Journal of Social Sciences, 11(1), 217–226. 
https://doi.org/10.58709/niujss.v11i1.2090 

Othman, B., & Md Nawi, N. H. (2025). Halal Standards Practices in the Food 
Industry: The Impact of Halal Assurance and Operations. Journal of Islamic 
Marketing, 16(5), 1469–1492. https://doi.org/10.1108/JIMA-02-2023-0051 

Pratiwi, D. R., Fristya, Z., & Putri, A. D. (2025). The Role of Halal Certification in 
Enhancing Competitiveness and Social Trust: A Study on the Culinary 
Industry in Surabaya. ASEAN Journal of Halal Study, 2(01), 6–10. 
https://doi.org/10.26740/ajhs.v2i01.42353 

Ramlan, N., Sahari, N. H., Shafie, N. A., Usop, N. I. S., Said, S., & Izham, S. S. 
(2025). Assessing Consumer Confidence in Halal Authorities: A 
Comparative Study between Malaysia and Brunei. Indonesian Journal of 
Halal Research, 7(1), 17–29. https://doi.org/10.15575/ijhar.v7i1.38330 

Salama. (2024, June 21). Nigeria: We’re Committed to Halal Products Standards, 
Says SON. HalalFocus.Com - Daily Halal Market News. 
https://halalfocus.com/nigeria-were-committed-to-halal-products-
standards-says-son/ 

Saviano, M., Barile, S., Caputo, F., & La Sala, A. (2025). Sustainability as a Co-
Created Service: Integrating Complex Adaptive Systems and Service-
Dominant Logic within the Triple Helix Framework. AMS Review, 15(1), 
127–141. https://doi.org/10.1007/s13162-025-00302-3 

Sholeh, K., Zaerofi, A., & Haryono, Y. (2024). How Perceived Value Mediates 
Muslim Consumer Loyalty to Halal Cosmetics: An Analysis of Labelling, 



Taofeek Muhammed Thani 

94 | IJSS: International Journal of Sharia Studies 

 

Price, and Quality. International Journal of Islamic Economics, 6(02), 202–
218. https://doi.org/10.32332/ijie.v6i2.9732 

Situ, W. A. (2022). Correlates of Ḥalāl Food Among Muslim Consumers, Food 
Service Providers and Health Workers in the South West, Nigeria [Thesis]. 
http://140.105.46.132:8080/xmlui/handle/123456789/2246 

Sunmola, F., Baryannis, G., Tan, A., Co, K., Papadakis, E., Sunmola, F., Baryannis, 
G., Tan, A., Co, K., & Papadakis, E. (2025). Holistic Framework for 
Blockchain-Based Halal Compliance in Supply Chains Enabled by Artificial 
Intelligence. Systems, 13(1). https://doi.org/10.3390/systems13010021 

Tieman, M., & Darun, M. R. (2020). Leveraging Blockchain Technology for Halal 
Supply Chains. ICR Journal, 8(4). 
https://icrjournal.org/index.php/icr/article/view/167?utm_source=chatgpt.
com 

Urus, N. S. T., Azzis, N. M. A., Roslan, E. S., & Affendi, S. N. Y. S. N. (2025). Global 
Recognition of Halal Certification: A Fundamental, Innovative, and 
International Paradigm for Ensuring Integrity and Enhancing 
Competitiveness in the Global Halal Industry. International Journal of 
Academic Research in Business and Social Sciences, 15(9), 304–314. 

Warnis, W., Fauziah, F., Martiningsih, D., Muchtar, I. H., Saehu, R., Esquivias, M. 
A., & Rachmaningtyas, L. (2024). Assessing Business Satisfaction with 
Halal Certification Services: An Evaluation of Halal Assurance Agency 
Performance Using the SERVQUAL Model. Journal of Infrastructure, Policy 
and Development, 8(8), 6418. https://doi.org/10.24294/jipd.v8i8.6418 

Yahya, S., & Kamalul Ariffin, S. (2020). Determinants of Consumer Purchase 
Intention of Halal Meat in Kano‑Nigeria: A Conceptual Paper. International 
Journal of Industrial Management, 6, 40–48. 
https://doi.org/10.15282/ijim.6.0.2020.5628 

Yener, D. (2022). The Effects of Halal Certification and Product Features on 
Consumer Behavior. International Journal of Management Studies, 29(2), 
101–136. https://doi.org/10.32890/ijms2022.29.2.5 

Yoga, I., Muharrami, R. S., & Setiawan, A. (2024). Consumer Perception of Halal 
Products Availability in Traditional Markets: The Role of Traceability. An-
Najah University Journal for Research - B (Humanities), 39(5), 353–364. 
https://doi.org/10.35552/0247.39.5.2358 

Yulianingsih, Y., Limakrisna, N., & Muharam, H. (2023). Determinants of Purchase 
Decision Through Consumer Trust in Selecting Topical Halal Cosmetic 
Products. International Journal of Economy, Education and 
Entrepreneurship (IJE3), 3(2), 650–669. 
https://doi.org/10.53067/ije3.v3i2.187 

 
 


